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The study investigates the theoretical and practical foundations of classical women’s fashion design and
production, positioning it within the framework of sustainability and modern technological innovation. In an era
dominated by fast fashion and rapidly shifting trends, the classical style remains a symbol of stability, cultural
continuity, and refined taste. However, the absence of a systematic, science-based approach to its creation has led to
inconsistencies in design and quality. The research develops a Three-Dimensional Theoretical Model that unites
historical-canonical, aesthetic-functional, and technological-technical dimensions into a coherent methodological
system. Through historical-typological, stylistic, and comparative analyses, the study explores the practices of leading
international brands—Max Mara, Dior, Chanel, and Zara—between 2021 and 2025. Empirical data derived from
corporate sustainability reports, design archives, and industry databases reveal how classical aesthetics align with
technological precision and sustainability principles. The findings demonstrate that the preservation of the classical
canon depends on the integration of three key factors: historical continuity, aesthetic harmony, and technological
advancement. Luxury brands such as Max Mara, Dior, and Chanel exemplify this balance, achieving longevity and
quality through craftsmanship and innovation, while Zara represents an adaptive “mass classicism” model suited to
the fast-fashion segment. The proposed model provides a structured foundation for contemporary fashion design
theory and offers practical applications for sustainable, high-quality garment production. It reaffirms the classical
style’s relevance as a timeless, ethical, and technologically adaptive system in modern fashion.

Keywords: classical style, women’s fashion, sustainable design, theoretical model, historical-
canonical analysis, aesthetic-functional design, technological innovation, brand comparison, Max Mara,
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B oannom uccnedoeanuu paccmampuearomcs meopemuyecKkue U RPAKMUYECKUe OCHOGbL Ou3aiuna u
RPOU3800CMEA KNACCUUECKOU HCEHCKOU 00e)CcObl 8 PAMKAX KOHUERUUU YCMOUYUGO20 PA3GUIMUA U COBPEMEHHbIX
MeXHON0ZUYecKUX UHHOoGauuil. B noxy oomunuposanus 0bicmpoit moovl u GbICHPO MEHSIOWUXCA MPEHOO0E
KJAccu4ecKuli Cmujlb OCHAemcs CUMBONOM CHAOUILHOCHU, KYJIbMYPHOU RPEEMCHIEEHHOCMU U YHOHYEHHO20
6Kyca. OOnako omcymcmeue CUCEMHO20, HAYYHO O00OCHOBAHHO20 NO0X00d K €20 CO30AHUI0 RpPUGENO K
Hecoznacosannocmu 6 ouzaiine u Kawecmee. B uccnedosanuu paspadamvieaemcs mpexmepHas meopemuuecKas
MOOeb, 00beOUHAIOWAS UCHIOPUKO-KAHOHUYECKOe, ICMEMUKO-(DYHKUUOHATbHOE U MEXHOI0ZUYECKO-MEXHUYEeCKoe
u3Mepenus 6 eOUHyI0 memooonozuueckyto cucmemy. C ROMOWBIO UCHMOPUKO-MUNOI0ZUYECKO20, CIMUTUCHUYECKOZ0
U CPABHUMENIbHOZ0 AHAIU306 6 PADOOMeE U3YUaAemcs NPAKIMUKA 8e0yMUX MexcOyHapoonvix opendoe — Max Mara,
Dior, Chanel u Zara — ¢ nepuoo ¢ 2021 no 2025 200. Imnupuueckue oannvle, ROAYUEHHbIE U3 KOPROPAMUGHBIX
omuemos 00 ycmouuugom pazeumuu, OU3AUHEPCKUX APXUGOE U OMPACIesblX 0a3 OAHHBIX, PACKPLIEAIOM, KAK
Klaccuueckas ICmemuKa co4emaemcs ¢ mexnoa02udeckoll mouHoCmoi0 U RPUHUURAMU YCMOIIYUE020 PAZBUMUSL.
Pe3yniomamut noxkazvléaion, 4mo cOXpaHeHue Ki1accuuecko20 KAHOHA 3A8UCUN OM UHMeZPAUUU Mmpex Kllo4esblx
daxkmopos: ucmopuueckoii npeemMcmeeHHOCMU, ICMEMUYECKOU ZAPMOHUU U MEXHOI0ZUYECKO20 npozpecca.
Jiokcosvle Openovt, maxkue kak Max Mara, Dior u Chanel, senaomea npumepom maxozo 6ananca, docmuzasn
00/12086€UHOCIU U Kauecmea 071a200aps MAcmepcmey u UHHOGAUUAM, 6 MO 6épems Kaxk Zara npedcmaeisem

233


mailto:islomsu25@gmail.com
mailto:islomsu25@gmail.com
https://orcid.org/0009-0004-8045-4201
https://orcid.org/0009-0009-8786-0196

AJIMATBI TEXHOJIOTUSIBIK YHUBEPCHTETiHIH Xabapubichl. 2026. Nel.,

A0ANMUBHYIO MOOENb «(MACCOBO20 KAACCUUUZMAY, ROOX0OAWYIO 01 ceemenma Ovicmpoit moouvl. Ilpednorcennan
Mo0enb npeocmagnaem coOoil CMPYKMYPUPOBAHHYIO OCHOGY ONA COBPEMEHHON meopuu Ou3aiHa 00exicovl U
npednazaem npaKkmuyecKue peuwieHus O01A YCMOUYUBO20 NPOU3GOOCHEA BbICOKOKAUecmEeHnbIX u3odenuii. Ouna
noomeepiicoaem aKmyanibHOCmMb KAACCUYECKO20 CMUNA KAK 6HEGPEMEHHO, IMUYHOU U MEXHON0ZUYeCKU
a0anmueHol cCUCmeMbl 6 COBPEMEHHOU MOOe.

KuioueBble ¢jI0Ba: KIACCHYECKUI CTHIIb, JKEHCKAsl MO/Ia, YCTOHYMBBIN AU3aiiH, TeOpeTHYEeCKAas
MoOJe/Ib, UCTOPUKO-KAHOHMYECKUH AHAJIM3, ICTeTUKO-(PYHKIUHOHAJIBHBIN IM3aiH, TEXHOJOIHYeCKue
WHHOBaIMK, cpaBHeHue 6penaoB, Max Mara, Dior, Chanel, Zara, ycroitunBocTs M0/IbI, 00ecTeueHHEe
KayecTBa.
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160107, Hamanran, boOypiox kemr., 161)
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Byn 3epmmeyoe mypaxkmot 0amy myxHcolpolMOamMacsl Mex 3aMaHayy MexXHoI02UANbIK UHHOGAUUATLAD AACLIHOA
KAcCUKanvlK cmunbvoezi aiiendep Kuimin yncobanay ryncone OHOIpYOiHy meopusivlK JHcoHe RPAKMUKAIbIK Hez2i30epi
Kapacmulpslinaovl. Kolioam mooda men mes 03zepemin mpeHomep ycmemoik emken 0yipoe KaaccuKauavlkK CHUIb
MYpaKmoliblKMblH, M20EHU CAOAKMACMBIKMbIH JHCIHE HIZIK MANRAMHbBLY CUMEObL 001bIN Kala 0epedi. Anaitoa onvl
Kaavinmacmulpyoa jcyiieini, evlislMu He2iz0enzen macinoiy 60amaysl Ou3ain MeH canadazuvl yiunecimcizoikke anvin
Kenoi. 3epmmey OapviCbiHOA MAPUXU-KAHOHOBIK, ICMEMUKANLIK-(DYHKYUOHANObIK JHCIHE MEXHOI0ZUATbIK-
MeXHUKANbIK, onuemoepoi odipmymac 20icHamanvlK dcyieze Oipikmipemin yuioauiemoi meopusiblK Mooeib
ycotnoinadol. Tapuxu-munonozusansi, CMuib0iK HcaHe Canvicmulpmansl manoay adicmepi apksiavr 2021-2025
sconoap apanvizeinoa Max Mara, Dior, Chanel acane Zara cuskmeor scemexuwi xanvikapaivlk openomepoi
maxcipubeci 3epmmendi. Typakmul 0amy Hconindezi Kopnopamuemik ecenmepoen, OU3AUHEPNIK Mypazammapoan
JCoHe  cananvlk 0epeKKOpAapOaH  anblHAH IMRUPUKAILIK — Manimemmep KAACCUKANBIK — ICHIEMUKAHBIH
MEeXHON0ZUAIBIK 02JI0IKREH JHCIHE MYPAKNbL 0amy KAUOAnapvlMeH Kanai yilieceminin aukvinoaiovl. Homuocenep
KaCcCUKAIBIK KAHOHObL CAKMAyOblH Y He2i32i hakmopovly unmezpayuscblHa mayeioi eKeHin Kopcemeoi: mapuxu
cadaKmacmolK, ICMEMUKAIbIK YIiecim yicone mexnono2uanslx npozpecc. Max Mara, Dior arcane Chanel cuaxmor
JIIOKC Openomep uiefepiik nen UHHOBGAUUANAD APKbLIbL Y3aK MepP3iMOTiK ReH Hco2apbl canaza KoJl HcemKi3in, ocol
mene-meHOiKmiy ynzicin kepcemedi, an Zara xicolidam mooa cezMeHmiHe NAUbIK «HCANNAL KIACCUUUZMHIHY
beiiimoenzen mooenin ycolnaowvl. ¥colHoli2an Mooeab KWim OU3aiiHbIHbLH 3AMAHAYU MEOPUACHL PULiH KYPbLIbIMOAIaH
Hezi3 00obIn MadvLIAdbL HCIHE IHCO2APBL CANAIbL OHIMOEPOi MYPaKmvl OHJIpy2e apHaAIaH NPAKMUKAIbIK uiewimoep
ycvinaovl. On Knaccukanwvlk cmuavOiy Kazipzi conoeci MoHZINIK, IMUKATBIK HCIHE MEXHOI0ZUANBIK MEPblOan
Oeiiimoenziw ycyiie pemindezi o3eKminizin pacmaiiowi.

Heri3ri ce3mep: KJIacCCHKAIBIK CTHJIb, diiejiIep COHi, TYPaKThl AU3aiiH, TEOPUSJIBLIK MOIEIb,
TAPUXU-KAHOH/BIK TAJAAaY, ICTEeTUKANBIK-(PYHKINOHAABIK AU3aiiH, TEXHOJIOTUSJIBIK HHHOBALIMSIAD,
openaTepai caabicThIpy, Max Mara, Dior, Chanel, Zara, coHHiH TYpaKTBUIBIFBI, cCAIAHBI KAMTAMAChI3

eTy.

Introduction systematize the production of classic garments based

Despite the dominance of rapidly changing on consistent theoretical foundations — historical,
trends and the “fast fashion” paradigm in the aesthetic, and technological principles [1-3].
contemporary fashion industry, the classic women’s The relevance of this research lies in the
style continues to maintain a steady and enduring classical style’s connection to sustainability,
demand. However, the concept of “classicism” is investment attractiveness, and timeless values, as
often interpreted superficially in design and well as in the lack of a scientifically grounded
production practices, leading to subjective design framework for its production process. In today’s
decisions, a decline in quality, and the loss of long- fashion environment, where consumers increasingly
term value. Therefore, there is a clear need to seek durability, refinement, and conscious
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consumption, understanding and preserving the
classical canon has become more important than ever.
Purpose and objectives of the study. The main
purpose of this research is to develop a
comprehensive theoretical model for designing and
producing women'’s clothing in the classical style.

The study sets out to achieve the following
objectives:

e To analyze the historical formation and
developmental stages of classic women’s clothing.

e To identify and systematize the immutable
aesthetic principles and defining features of the
classical style.

eTo explore the role and evolution of
classicism within the context of modern fashion
trends.

e To examine the technological approaches
and design methodologies used by leading
international brands (Zara, Max Mara, Dior, and
Chanel) in maintaining quality and authenticity.

« To develop a practical methodology for the
design and production of classic garments based on
the proposed theoretical model.

Research materials and methods

The methodological framework of this study
combines historical-typological analysis, stylistic
analysis, and comparative analysis, applying both
inductive and deductive approaches. The research
draws upon archival materials, brand documentation,
and open-access industry databases to ensure
empirical and theoretical integrity [4].

The methodological foundation of this study is
built upon the principles of theoretical constructivism
and applied research, which together provide a
balanced framework for analyzing the classical style
both as an aesthetic phenomenon and as a practical
design system. This dual approach enables a
comprehensive understanding of how theoretical
concepts are manifested in real-world fashion
production practices.

Research material. The empirical and
theoretical data of the research were derived from
multiple sources:

Scientific Literature — including monographs,
scholarly articles, and analytical publications focused
on the history of fashion, design philosophy, and
aesthetics.

Empirical Sources — encompassing the
official reports, corporate websites, creative director
interviews, and conceptual statements of international
fashion houses such as Max Mara, Dior, Chanel, and
Zara.

These materials provided both historical and
contemporary insights into how the classical style is
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conceptualized, interpreted, and produced within
different economic and cultural contexts.

Research methods. A set of complementary
scientific and analytical methods was employed to
ensure methodological rigor and comprehensive
coverage of the research objectives:

Historical-genetic method: applied to trace the
formation and evolution of the classical style,
revealing its cultural, social, and aesthetic roots across
historical periods.

Structural-functional analysis: used to
examine the internal logic and interrelation of
constructive, aesthetic, and technological elements
within classical garments.

Comparative (cross-brand) analysis:
conducted to identify similarities and differences in
how brands such as Max Mara, Dior, Chanel, and
Zara conceptualize, design, and manufacture
garments that align with classical principles.

Through the integration of these methods, the
study bridges theoretical insights with empirical
brand practices, revealing the mechanisms that
sustain the classical canon in contemporary fashion
systems.

Methodological framework. The analytical
framework synthesizes historical, aesthetic, and
technological dimensions of the classical style. This
triadic approach supports the construction of a Three-
Dimensional Theoretical Model of Classic Garment
Design and Production, developed as the core
outcome of the research.

The model aims to establish a systematic,
scientifically grounded methodology for under-
standing and reproducing classical aesthetics in
fashion design, aligning artistic creativity with
technological precision and sustainable production
principles [9].

Historical formation and developmental stages
of women'’s classical style

The study reveals that the emergence of the
women’s classical style began in the late 19th and
early 20th centuries, when the structured forms and
proportional harmony of English dandy fashion in
men’s clothing began to influence women’s dress. A
decisive milestone in defining modern classicism in
women’s fashion was the presentation of Christian
Dior’s “New Look” collection in 1947, Its full skirts,
accentuated waistline, and refined construction
became the epitome of feminine elegance and a
symbol of post-war revival.

Subsequently, Coco Chanel reinterpreted
classicism through her “little black dress,” tweed
suits, and structured jackets, merging comfort,
practicality, and sophistication into a new aesthetic
code. Her vision established the foundation for the
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timeless modern classic — a synthesis of functional
minimalism and refined taste.

The evolution of classical style continued
through the decades:

- The 1960s introduced Jacqueline Kennedy’s
graceful simplicity, embodying understated
refinement.

- The 1980s emphasized architectural
silhouettes and “power dressing,” symbolizing
female empowerment in professional spaces.

Figure 1. Women’s dress (1892-1894), printed silk,
gauze, and velvet. Victoria and Albert Museum,
London (T.368&A-1960).

Core characteristics and aesthetic principles of
the classical style. The research identifies that classical
style is defined by enduring aesthetic constants,
proportional harmony, and refined simplicity.

The fundamental attributes of classical style
include:

Geometric purity and proportional balance.
Based on the golden ratio, these proportions ensure
structural equilibrium between the waist, bust, and
shoulders, resulting in a harmonious silhouette.

Minimalism and functionality. Decorative
excess is avoided; emphasis is placed on form, fit, and
ergonomic comfort.

Timelessness. Classic garments retain their
relevance across multiple seasons and even decades.

Superior craftsmanship. Precision in tailoring,
material selection, and construction ensures longevity
and durability.

Aesthetically, classical style can be described as
a system of visual harmony — a balance between
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- The 1990s brought a wave of minimalism,
reinforcing the notion that true elegance lies in
proportion, restraint, and construction quality.

These transformations reflect the classical
style’s ability to adapt without losing its core aesthetic
identity, remaining relevant amid social and cultural
changes.
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Figure 2. Women’s dress (1898), platinum print.
Victoria and Albert Museum, London (E.2283:191-
1997), Ashton Collection.

symmetry, proportion, and purity of line, representing
an enduring ideal of elegance.

Contemporary role and trends of the classical
style. The analysis demonstrates that, in contemporary
fashion, classical aesthetics have become integral to
the sustainable fashion movement. Disenchanted with
the disposability of fast fashion, consumers
increasingly prioritize durability, ethical production,
and refined simplicity.

Modern interpretations of classicism combine
traditional silhouettes with innovative materials and
technological advancements. For instance, trans-
formable or modular garments preserve classical
structure while adapting to dynamic, urban lifestyles.

The emerging concept of “Quiet Luxury”
exemplifies this evolution — focusing on restraint,
craftsmanship, and discreet elegance. Brands such as
Brunello Cucinelli, Loro Piana, and The Row
reinterpret classical aesthetics through flawless quality
and minimal design, aligning beauty with longevity
and authenticity [5-6].
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Figure 3. Contemporary interpretations of classical style in Quiet Luxury brands (examples from Brunello Cucinelli, Loro
Piana, and The Row collections).

Comparative analysis of leading global brands
reveals that while each interprets the classical canon
through its unique philosophy, they all share a
commitment to quality, precision tailoring, and
aesthetic consistency:

Max Mara builds its identity around the
timeless coat, emphasizing high-quality wool,
cashmere, and silk blends, and anatomically precise
tailoring aligned with natural body proportions.

Dior reimagines archival designs such as the
“Bar” jacket and “Lady Dior” handbag through
modern technologies, including laser cutting and 3D
shaping.
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Zara, as a fast-fashion brand, incorporates
classical elements (white shirts, blazers, trousers) but
sacrifices long-term quality due to rapid production
cycles and cost efficiency — forming the concept of
“mass classicism.”

Chanel remains faithful to its legacy through
iconic symbols — the tweed suit, chain bag, and little
black dress — while continually modernizing details
and materials.

Comparative Indicators of Classic Style and
Quality Assurance Technologies across Brands
(2021-2025).
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Table 1. Selected KPIs (2021-2025)

Brand 2021 2022 2023 2024 2025
o/ re 73% (classified
Inditex (Zara) suzsi a/ion;tilr:a Orrgw N/R (not N/R (not N/R (not as I_ower.-impact
o, reported) reported) reported) fibres; 39%
materials”) recycled fibres)
~71% of Group
LVMH (_mcludmg N/R N/R N/R N/R energy mix
Dior) supplied by
renewables
LVMH — Fashion 97.8751C0x | 77132(COxe | ggiii tata
& Leather Goods Y / (Fashion & (Fashion & P th)ll' hed i
CO: emissions N/R N/R Leather Leather Goods, pubiished In
(tCO2¢) Goods) pro-forma) LV.MH corporate
climate report)
950,043 tCO2e
Chanel — Total 1,029,120 1,235,661 (Mission 1.5°
carbon footprint N/R N/R tCO:e (total tCO:e (total update; Scope
(tCO2¢) footprint) footprint) 1+2 =24,071
tCO2e)
N/R (limited KPI
Max Mara — disclosure; “We
Sustainability KPIs | avoid/few lower- N/R N/R N/R N/R
(annual public data) | impact materials”
rating)

Analytical Summary (2021-2025). The
analysis of corporate sustainability reports from
2021 to 2025 demonstrates that the interpretation
and preservation of the classic style in fashion are
closely linked to each brand’s strategic positioning,
production model, and market segment.

Inditex (Zara) has emerged as one of the
most active participants in translating sustainable
fashion principles into the mass-market segment.
The share of sustainable raw materials increased
from 21% in 2021 to 73% in 2025, including 39%
recycled fibres. This growth indicates a significant
intensification of environmental responsibility
while maintaining production scale. Furthermore,
Zara’s consistent inclusion of classical design
elements—white shirts, blazers, and black
trousers—demonstrates a functional adaptation of
timeless fashion codes for durable, affordable
products [7-8].

In contrast, LVMH (Dior) integrates
sustainability primarily through energy efficiency
and technological innovation within its design and
production processes. By 2025, the Group reports
that approximately 71% of its total energy mix is
derived from renewable sources. Dior’s “archival
design” strategy—reviving historical silhouettes
through modern technologies such as laser cutting
and precision tailoring—embodies a synthesis of
aesthetic heritage and technological moder-
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nization. This practice strengthens the brand’s
classic identity while advancing sustainability as a
design methodology.

Chanel remains one of the few haute couture
houses to transparently publish its full carbon
footprint. The brand reported total emissions of
1,029,120 tCO2¢ in 2023, 1,235,661 tCO2¢ in 2024,
and a decline to 950,043 tCOz¢ in 2025 under the
Mission 1.5° initiative. The reduction reflects
Chanel’s investment in renewable energy
diversification and supply-chain optimization. This
demonstrates that technological innovation and
environmental responsibility can coexist with the
preservation of classical aesthetics and
craftsmanship.

Due to its closed corporate structure, Max
Mara provides limited quantitative sustainability
data. Nevertheless, its brand philosophy—»based on
high-quality natural fabrics, precision tailoring,
and enduring silhouettes—embodies a practical
model of classical preservation. Unlike its
competitors, Max Mara interprets sustainability not
as a marketing strategy but as a form of internal
production ethics and cultural continuity.

Results and discussion

As a result of the conducted research, a
conceptual framework titled “Three-Dimensional
Theoretical Model for the Design and Production
of Classic Garments” was developed. This model
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integrates historical, aesthetic, and technological
dimensions into a unified system that provides a
comprehensive foundation for understanding and
producing classic women’s clothing in the modern
fashion context.

Historical-canonical ~ dimension.  This
dimension defines the genetic and cultural
foundation of classical fashion. It requires a deep
exploration of historical prototypes — such as
Chanel’s iconic suit or Dior’s “New Look”
silnouette — which established the immutable
aesthetic codes of proportion, silhouette harmony,
and structural balance.

The historical-canonical level functions as
the starting point for the design process, ensuring
that each creation maintains continuity with the
timeless values and principles that define the
classical tradition.

Aesthetic—functional dimension. This stage
integrates visual harmony with practical usability.
The designer must balance aesthetic requirements
such as symmetry, proportion, and
compositional unity — with functional concerns,
including comfort, adaptability, and wearability.

Table 2. Three-Dimensional model of classic garment design

Within this dimension, the selection of
silhouette, measurement systems, and constructive
design solutions plays a decisive role in achieving
elegance without compromising functionality.

This balance allows classical garments to
maintain their enduring appeal while responding to
contemporary lifestyle needs.

Technological-technical dimension. The
third dimension emphasizes quality assurance and
production excellence. It addresses material
selection, garment construction, and advanced
manufacturing technologies. Key parameters
include:

Material Science: the use of natural, high-
quality, and sustainable fabrics;

Constructive Precision: ensuring anatomical
accuracy and perfect fit through advanced pattern-
making techniques;

Innovative Technologies: application of
laser cutting, thermo-fusion, and automated sewing
systems to enhance durability and precision.

This dimension guarantees that the classical
garment not only embodies aesthetic perfection but
also achieves high performance, comfort, and
longevity in real-world use.

Dimension Main Focus Areas SEX?LU(altEB) V\?(e)/lg)ht

Study of historical prototypes (e.g., Chanel, Dior) 9.0

Historical—Canonical Identification of classical aesthetic codes 8.8 30
Intggration of cultural heritage into contemporary 85

design

Maintenance of proportion and balance 9.2

Aesthetic—Functional Comfort, adaptability, and universality 9.0 35
Development of silhouette and measurement systems 8.7
) Selection of high-quality and sustainable materials 95

Tet_:Per::cr)]lr?i%;clal— Constructive precision and sewing technology 9.3 35
Application of laser cutting, thermo-fusion, etc. 8.9

The analysis confirms that the successful
realization of a classic garment depends on the
harmonious integration of all three dimensions —
historical, aesthetic, and technological. Their synergy
ensures that the classical style remains relevant,
sustainable, and functional within the rapidly
evolving global fashion landscape.

The proposed model not only provides a
scientific basis for existing design practices, but also
offers a methodological tool to identify and eliminate
production inconsistencies. For instance, fast-fashion
brands often emphasize only the aesthetic-functional
level while neglecting historical or technological
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rigor, leading to short product lifespans. In contrast,
luxury houses such as Max Mara and Hermes
maintain equilibrium across all three dimensions,
which explains their high product longevity and
enduring market value [10].

The model thus serves as a practical guide for
designers and manufacturers, enabling more
objective, repeatable, and quality-oriented decision-
making. Moreover, it aligns with sustainable fashion
principles, promoting the creation of durable,
timeless garments that combine artistic refinement
with ethical production standards [11-13].
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Conclusion

The findings of this study demonstrate that the
design and production of women’s classical-style
garments represent a complex and multidimensional
process that requires not only traditional
craftsmanship but also a solid theoretical and
methodological foundation.

The proposed Three-Dimensional Theoretical
Model — consisting of Historical-Canonical,
Aesthetic-Functional, and Technological-Technical
dimensions — provides a systematic framework for
understanding and developing the classical style in
modern fashion. This model enables designers and
manufacturers to integrate historical heritage,
aesthetic harmony, and advanced production
technologies to ensure quality, durability, and
timeless appeal.

The analysis of leading international brands
such as Max Mara, Dior, Chanel, and Zara confirms
the practical applicability and relevance of the
proposed model. Their experience illustrates that a
successful classical product combines traditional
aesthetic values with innovative and sustainable
technologies, resulting in garments that retain their
value and functionality over time [14-15].

Furthermore, the research substantiates the
significant role of classical style in the context of
sustainable fashion and smart consumption,
emphasizing its contribution to the creation of high-
guality, long-lasting products that align with global
sustainability principles.

Future research should focus on the
digitalization of the proposed model and its
adaptation across various economic segments (mass-
market, premium, and luxury) and diverse cultural
contexts, to further validate and expand its theoretical
and practical potential.
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